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Georgia orMy Mind
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Top agricultural commodities: broilers, peanuts, pecans, chicken eggs, or ,.. Lo w., ?
Processing operationgoultry is #1¢ Georgia is the Poultry Capital of the . * > = j”?
World, then bakery, beverage, and sugar & confectionery _th;_,m
Georgias home ofl/2 2 0KS yI (Faod m@as3|ﬂ9@rﬂphnmg1 VRS, - i
C22R RAAUNROdzGA2Y OSYyuGSNAR GF1S Fn / . aa_:,‘,T
80 percentof U.S. consumer markeis locatedwithin a two-day drive time =" <~ "0

of Atlanta L e M\

18 Fortune 500 companidseadquarterdn Atlanta& 30 Fortune 1000
Major investment from Canada (F&Bure Flavorand theEarthfrestFarms
both from Ontario

18

Georgia companies

780 in FORTUME 500
Food processing companies 3 O
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Floridac the Sunshine State

RECORD BREAKING

year fo' Floida, Touredim
/| 126.1 million out-of-state visitors
/| 111.8 million domestic visitors
/1 18 Florida airports increased by 7.6%
. ' 939 million airline passengers
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Economicuperstate- home to21+million residents

Topcrop growersof grapefruit,citrus, sugarcanestrawberries, belpeppers,
fresh market tomatoes, snap beans, squash and sweet corn.

The state i¥2in the U.S. for production of greenhouse and nursery products.
Major player in livestock productionrank #.0 for beef cows& #18 forcattle.
TheseafoodindustryA & 'y AYRAA&ALISYyalofS O2NYSN.
1,197 miles o€oastline, 4,424quare miles in total wategsirea, and over 80
species of fish.

Florida is the top travel destination in theorld with 126.1 million visitors

Major investmentfrom Canada (F&BJEFO, Village Farms International, Ice
River Spring Water Co., Alta Genetic Inc., The Oppenheimer Group,
Alimentation CoucheTard
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International Trade /Lyl RE NBYF Agobale@homibl F

partner & the 24 Jargestinvestor in theState.
Major gateway for merchandise trade.

Exportations from Canada to Florida valued
Georgia: Super Hub of the Southeast with a substantial at about $5 billion annually.

transportation, distribution and logistics industry

] . lorida’s Top Global Partners
focused on international trade. MBS Ve aim. R
- L . ORIGIN SERVICES IMPORTS VISITORS INVESTMENT
Georgiamports $4.6 billion in goods froi@anada. EXPORTS  EXPORTS
. . N\ * e %
Canadasells more to Georgia than it sells to South s SRR o e Il e SIS
Korea. i [l o] e PH e S e I
Mexico I*. China Canada I*I Brazil German y -
hh:' 4 3 < Germany - Mexico I&I Brazil Colombia France I I
nouns | 1 ,(%;\“* FLORIDA s e R
Sl Y 1 CHAMBER n— I g,
TRUCK TRANSIT. Within two ds;s cargo
leaving Georgia by truck can reach up to 80 . ) . - o ~
iy - Geographigproximity¢cCt 2 NA Rl Qa g DrsaZké&,H A | !
= wmes, &% -Workforce talent, Global access & logistics, Competitive Incentive
- O - Dutyfree trade on most products und&tSMCA,

- Similartastes andrends,
- The South in season when Canadanet.
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Principal Distribution in the South
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PINNACLE
FOOD SALES

utherlands

Family Owned and Operated Since 1947

Performance Food Grnup ATLANTA . GEORGIA

Cheney@
: Brothers
- 7 aai. Foodservice Distributor Since 1925
AOR FOODS® < [, :
FGDIIDDA / \ Global Specialty Foods, Inc.
§€R\I|C€ Specializing in Natural and Organic Food

“ ' -

UniPro N
FOODSERVICE MARKY S ﬂ .vg rjggﬁglgéggllﬂgﬂiﬂ

IS} FooD SERVICE B FOG d buy

INNOWVATIVE PROCUREMERNT

Inland Seafood
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GroceryStores on the Eagioast

Bl~LO o
FRESH WinnvDixie

MARKET Publix.
4

Value. Everyday.
FOOD LIO H
<>Harrig Teeter

&) Sedano’s

Neighborhood Food & Pharmacy

ervice



Opportunitiesin the South

Food Processing
Demand for food products will increase significantly thed
processor industry in GA => Ingredients

Plains
Mid-South
Southeast

Foodservice .
FL with 41,300 eating and drinking places in 2018 oy R —_ x| 2
126.98 million visitors in FL and spent more than $88 billion T he———
Miami stays the 2nd largest international retail market
75 million visitors in Orlando in 2018
Cruise line industrg 11 million cruise passengers in FL and spent Organic Market Growth &
R e Sown
Natural & Organic F&B o ey ses
Thefastest growth rate among all thegions w/ 11.1%rL, ca, sc, AL, Ms) " organics are mainstream —
Grocery chains: Walmart, Costco, Kroger, Target and Aldi Somree @ @ &2

Flexitarians: New growing segment

/
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U.S.OrganicSales Breakhrough
$50 billion Mark in 2018

A Organigproducts:salesrose 6.3%0 $52.5 billion ir2018.
A 5.7% of foodsold areorganic= no longer a nichmarket.
A Fruits& Vegetables36.3% of all organisales & totaled17.4 B
A Popular organiéresh products itemscarrots, greensapples,
bananas
+increase sales growth: berries, avocados, Brugseluts&
cauliflower
+organic frozen, canned, dried vegetables &ruits products
A 2ndlargest organicat.: dairy & eggsut slower growth 00.8%
A Turningto organic dairyfor products free of antibiotics, synthetic
hormones ancchemicals
A Appliesalso tonon-food products napkins, food for petdotions
A Outlookfor organic productsinnovation & Activism

/ ‘ MILLEN IALS & GEN 7 BUY

\ // ANIC “ALL THE TIME™
= most

> i
0% 90 7=
2, ,‘,v‘ NI
7 v § ) N5 &
45" CHOOSE ORGANIC
BECAUSE IT'S HEALTHIER
for ol
¥
p 2

MAKE wmm.'

2ranc for dnner e o 871
i, =
N
(nore) OF ORGANIC CONSUMERS IN /
e\ A/ SOUTH CENTRAL STATES ARE
LEAST LIELY TEMS TO - i% “LOUD & PROUD" ABOUT

¥ THEIR ORGANIC CHOICES
ALCONOLIC 8E ERAGES | 1 n
<
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A NewWaveof OrganicConsumers 80,
¢ 2 R lvalI€haial: uconr: S

purchases.

More than 65% of millennials say transparency
in food sourcing is important, especially for
meat and seafood.

A Quality value80% of millennials are willing to pay more for quafitpducts. m s

A Transparency, More information on purchasing decisions: where the food is g ~
coming from and how it isourced. et s

A

Foodlabelling and ingredientg Read labelconcerned about food additive$
growth hormones. . E . k

Ve early 70% of In addition, food More than half of

A Overallg 7 in 10 millennials spent more money on food than on travel in 2018. %w;" e e

mcrea mz n more organic.
for abou 60%!'
millennials.

Millennials parents are now the biggest group of organic buyers in the USAWM%Ofmillenialsspend
& digital technology is an integral part of the millennials daily life. ~ moreonfood than travel.
" B8 6 |
More millennialsshop for groceries onlinéghan olderparents. -
Attitudesregarding online grocery shopping point tibaght future for organic =~ % % & ¥ &%
20% of shopperdike the quality of organic products purchasealine.
Millennialsuse digital sources of information to learn about npmducts.
37% of millennialgparents using online groceshoppingouy moremeal kits
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Few Event€omingup

L ~T WORLD TRADE CENTER
MIAMI Presents:

(% \21% Americas Food and Beverage

.

WS how & Conference
November 2-3, 2020

Miami Beach Convention Center, Hall D
Miami Beach, Florida U.S.A

www.americasfoodandbeverage.com

© L]

FOR NORTH AMERICA

Summit & Salute ‘
March 16-18 | Nashville, TN A"_; - -

LIFTOFF ECOSYSTEMS
SAVE THE DATES

National Conference
& Business Fair
June 23-25 | Atlanta, GA

CONF.WBENC.ORG

WBENE

17" EDITION
NORTH AMERICA'S BIGGEST
FOOD-INNOVATION
TRADESHOW

MONTREAL APRIL1S YO 17,2020 . PALAIS DES CONGRES
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